


LEFT: Each ISEC division uses the same logo with a slightly different color scheme. MIDDLE: Every ISEC employee received a 
manual explaining the concept behind the new brand. RIGHT: Images of metal and wood finishes complement the new ISEC logo.

The logo was merely the basis for
ISEC’s new identity. Esser Design created
many additional images, such as those of
workers in wood and metal finishes, to
complement ISEC’s new logo. The new
graphics were incorporated into everything
that touches customers and employees—
brochures, advertisements, the ISEC Web

site, signs at job sites, the sides of trucks,
T-shirts, hardhats and much more.

Norblom says the new brand has effec-
tively changed the way ISEC’s core audience
sees the company. 

“It has brought a new visibility to ISEC
as a more contemporary, forward thinking
company,” she says. “Our new identity coin-

cided with our business change and brought
focus in our market strategy externally and,
as importantly, internally with our employ-
ees. Our logo now has a story to tell.”

Mission accomplished.

Craig Anderson (craig@pmgionline.com) is public relations direc-
tor for Phoenix-based Professional Media Group Inc. He enjoys
moonlighting as a freelance writer—and hardcore networker
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The logo before.

New Logo:
The figure 
leaning forward
is meant to
express forward
thinking and
innovation.

ISEC’s new brand is displayed
on all company uniforms, hats

and giveaways.

ISEC Senior VP Joan Norblom:
“We were trying to be ‘all things to all people.’”
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